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Partner Profile: Grooming Centre

In Nigeria, an estimated 75% of adults living in poverty
do not have access to formal financial services, and
women are disproportionately excluded.’

Grooming Centre is a non-gov-
ernmental organization (NGO)
within ~ Global  Partnerships’
Women-Centered Finance with
Education initiative.?

WHO IS SERVED:

Grooming Centre serves over
640,000 clients, with a focus
on low-income female micro-
entrepreneurs.® 99 percent of
Grooming Centre's clients are
female and 60 percent live in
rural areas.

WHAT IS DELIVERED:

Grooming Centre provides small
working capital loans, largely
through the group lending
methodology, to support clients
in starting or growing their
businesses. Clients also receive
education on basic business
management, loan manage-
ment, and healthy nutrition.

WHY IT IS IMPACTFUL:

Access to working capital loans
and related education enables
Grooming Centre's clients to
make more informed decisions
and invest in income-generating
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activities — resulting in improved
economic resilience and food
security for their households.
These outcomes are enhanced
because Grooming Centre is
investing in women, who are
shown to prioritize spending
on the health, education, and
well-being of their families.®
In a 2019 survey of over 7,500
Grooming Centre clients, 93%
of respondents reported they
made more profit, 88% reported
increased savings, and 45%
reported improvement in nutri-
tion since becoming a client of
Grooming Centre.*
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